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Chre‘ryl Tieds chmse Canribsia quartz .
eTause of its gorgeous looks — ’
aﬂd ECG EWEFEHESS By Patrick Tivy
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fie is where the heart is — even for Cheryl Tiegs, the original celebrity supermadel.

§ oitl-next-door good looks have adorned the covers of dozens of magazines for more
l 40 years, Even now, at 62, she’s sall a knockout cover barl And dl.,*-.r.qti., the gl.amuur
1_: her modeling career — and her fabulous home near Los | Angeles — she’s a remarkably
practical and down-ro-earth individual. In many ways, deep down she’s still the girl who
was raised on a Minnesora farm that had no clectricity.

*We had no running water,” she says. “There was a pump in the kitchen. I'll never
forget the taste of that water. It's hard work being a farmer, but as a kid it’s great.”



The f:tmi|].' left the farm and moved o
California when she e. Lately,
however, she's renewed her ties with
her former home state. She's now the
nihual spokesperson for Cambria, the

d manufacturer of quarez
brought a lively sense of
jon to the Cambria line of coun-
d flooring.
learned first-hand what a dit-
ference Cambria qu:artz can make. Her

as, the prcuv Ltalian [I|=“'~ on
the kitchen counters and on the floor
were a constant headache. They were
beantiful when they were clean, but they
-d up stains and ended up lovo .ijl[.t
st plain dirty.
Cleaning them became an impossible
chore. She even hired an induoserial clean-
ing firm 1o scrub out the stains and reseal
the surface of the tles. Buat the cost - : \ '
around 53, cleaning — and the harsh -ﬂ‘? E Cheryl with BILD CEQ Stephen Dugpiiis.
chemicals used to seal them, made it
maore of a hassle than it was worth, 1

R I C el |22ising $20,000 for

and counters, but that was exactly what 3 }
was happe ng, she 5ays. - 1 I-c-ib]. {—H.t I_{J I H LITdrnl lt-"r'
A close friend, interior designer /
Martyn Lawrence-Bullard, recommended : :
xh:* ri:pl.m. the tles with quartz — which Since she began representing Cambria’s quartz products,

orous and resists stains. And, of Cheryl Tiegs has become a frequent visitar to the GTA.
Cambria was the natural choice

because of the Minnesota connection. “| love Toronto,” she says. *l like the people very much.

Before she agreed to work with the com- | see it's historical, and yet it's not mired down in history —

pany, I:I'IITI.I.E'h l.]1|. roured Camb pro- i ; i

duction facility and was impressed that it's also fun and happening.

every drop of wastewarer is recycled back On her last visit here she couldn’t resist the temptation

inte the quartz production proce

environmentally SO

long before it became “wrendy,” and has time — or, if ever — I've gotten a hot dog on the street,”

g_;iim.':l national attention for her eco-

advoeacy. “The real mirning point in my
cision to become a t,_..1n'|h:r|.1 partner,” On that visit Cheryl was a guest of honour at the Party

“was understanding the S for Humanity held by the Building Industry and Land
]'I'IH'I'I".TI'ILI'I[ (L8] t]'IL EH\"] r'.JI'I'III".']'lL. k} .
art of Development Association (BILD), and shared emcee duties
: ; with BILD President and CEO Stephen Dupuis. Cheryl's
flooring and countertops were installed, i .
she made sure that the old Italian tiles appearance at the gala event helped BILD to raise more

were carefully removed one by one, so than $20,000 for Habitat for Humanity Toronto.
they could be reused elsewhere, “‘L‘r'n:'n.'
not a throw away soc T"|' -'||'|'||T-|"'TL 1]'“!
SAYE, “and that's how it ahuu]d be.”
CambriaCanada.com

of a street vendor's hot dog. 'l don’t remember the last

she exclaimed. "it's fantastic!”
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